BAPUHOB [.H. Pexnama n PR kak cpepnctsa doopMMpoOBaHNA coLunanbHON TPEBOXHOCTHU

Lobasnn(a) Coumonorus
20.10.13 12:12 -

BAPUHOB O.H.0 Peknama n PR Kak cpencrea coopMmpoBaHUs coLumanbHOn

TPEBOXHOCTHU
CMONeHCcKMiA rocy0apCTBEHHbIV YHUBEPCUTET, Kaddeapa CoLmnonornm

Mcnonb3oBaHme coumanbHbIX CTpaxoB B pekname n PR 0CHOBaHO MMMaHEHTHbIX MAcCOBOA
KOMMYHMKaLMN CEMMOTUYECKMX MexaHmamax. CneacTBmemM aToro sensietcs Mmmcponornsaums
LEeNCTBUTENbHOCTN, OOPMUPOBAHME HE TONBbKO PeanbHbIX, HO 1 NNMO30PHbIX CTPAX0B U
TPEBOT, BbICTyNaowWmMX hakTOpoM NPUMEHeHUs peknambl 1 PR B Lensx MaHnny nmpoBaHns
MaCCOBbIM CO3HAHMEM U NPOrpPaMMMPOBaHNS NOBEAEHUS.

Kntouesble cnosa: CouunanbHas TPEBOXHOCTD, counanbHbIn CTpax, counanbHble HACTPOEHNA,
mMaccoBas KOMMyHuMKaums, pnnocoguns, coumonorums.

Advertisement and PR as means of social anxiety formation Employment of social fears in
advertisement and PR is based on the semiotic

mechanisms immanent to mass media. It has resulted in mythologicalization of reality, formation
of both true and illusory fears and anxieties which are considered to be the factor of
advertisement and PR employment with the purposes of mass

consciousness manipulating and behavior programming.

Social anxiety, social fear, social mood, mass media, philosophy, sociology.
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